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Graduates of M
BA program

s can be found in alm
ost any type of organization. Business school w

ill 
prepare you to create or lead an organization, m

anage resources, develop effective operational 
strategies, and m

ore. Once adm
itted, required coursew

ork typically includes: Organizational 
Behavior, M

arketing, Accounting, Finance, Strategy, and Operations M
anagem

ent. This is follow
ed 

by elective coursew
ork that allow

s the student to custom
ize their experience. Som

e students 
consider an M

BA as essential for advancem
ent to a m

anagem
ent role w

hile others w
ill use it as a 

m
eans to change careers. As an undergraduate student, it is unlikely that you w

ill be adm
itted to 

enter directly into an M
BA program

 w
ithout first w

orking for a few
 years. This period of 

em
ploym

ent w
ill give you tim

e to think about your long term
 goals and help you determ

ine if a 
graduate degree is appropriate. 

Inform
ational m

eetings 
Talking w

ith people (w
ith or w

ithout M
BAs) currently w

orking in fields that interest you can be 
extrem

ely helpful as you consider your future career options. 

Be sure to ask: 
•

H
ow

 is an M
BA view

ed by the industry?
•

W
ill an M

BA im
prove your chances of being hired and m

oving ahead?
•

If that person has an M
BA, ask about their experience in the program

 they attended
•

W
hat w

as m
ost helpful for you as you prepared your application?

Your conversation can help you put into context how
 applicable the program

 w
ill be to your career 

goals. Also, speak w
ith current students or those w

ho have recently com
pleted an M

BA program
. 

Inquire about their experience in the program
 and how

 it has im
pacted their careers. 

W
h at should you do to prepare for business school? 

There’s no m
agic form

ula for the perfect undergraduate concentration, set of academ
ic 

achievem
ents, pre-M

BA w
ork experience, extracurricular accom

plishm
ents, essays, interview

s, or 
recom

m
endations. N

or is there a com
m

on 
career goal or industry in w

hich you can 
aspire to w

ork. W
hat M

BAs have in com
m

on is 
they find opportunities to take initiative, they 
are m

otivated, have a strong aw
areness of 

them
selves, and have a desire to learn and 

grow
.  

Business schools tend to focus on im
pact 

m
ore than scale. M

ake sure, therefore, that the 
academ

ic and extracurricular choices you 
m

ake truly reflect your interests, dem
onstrate initiative, and give you opportunities to play a 

leadership role in the organization. A strong undergraduate academ
ic record and GM

AT (or 
possibly GRE) score are also im

portant parts of your application to business school. M
any schools 

allow
 you to sit in on a class to gain insight into w

hat a typical course looks like. Take advantage of 
this opportunity! 

Business schools look for leaders. In 
w

hat w
ays have you dem

onstrated 
initiative or translated a vision into a 
reality? Bear in m

ind that it’s not about 
the size of your accom

plishm
ent, but the 

passion w
ith w

hich you invest in and 
pursue your goals. 


